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The Meaning , Modes and Significances of Globalization of Production
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Abstract : Globalization of production ,differing from international production |,
means that one value chine is finished by several enterprises located in different
countries .According to the relations of different parts of one value chine , there are
four basic mode of globalization of production , i.e. industrial subcontracting,
OEM,ODM, and OBM. Globalization of production can promote enterprise’s


http://www.yale.edu/ccr/gereffi.doc
http://www.yale.edu/ccr/gereffi.doc
http://www.ids.ac.uk/ids/global/pdfs/Chapter1a.pdf
http://www.ids.ac.uk/ids/global/pdfs/VchNov01.pdf

competition capability , improve its flexibility and ant-risk capability ,and decrease its
market transaction cost . Globalization of production will be of special significances
to our enterprises .
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